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Best Global Brands 2019
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For 2016 FAO pegged global tea production at 5.73 million tonnes
Production continues to be dominated by a handful of countries
comprisingChina(43 percent), India (22 percent), Kenya(8 percent), Srt
Lanka(5 percent)and Turkey(5 percent)

Totalimports havereacheda volumeof 1.84 million tonnes TheEuropean
Union was the largestimporter in 2016 accountingfor 18 percent of
global tea shipments, followed by the RussianFederation(9 percent),
Pakistan(9 percent),the United Statesof America(7 percent), Egypt(5
percent),the United Arab Emirates(4 percent), Morocco (4 percent)and
the IslamicRepublicof Iran (3 percent)
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Fig. 1: Tea — Consumption growth rate (2007-16) vs. share of global consumption (2016)

While India and China dominate the global tea consumption market,
Tea consumption there are a few, small but dynamic newcomers
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Fig. 6: Top per capita tea consuming countries in 2016
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A snapshot of Tata Global Beverages
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Promoting Tea as the Engine of Growth
for the Black Sea Basin Area

Focused on Tata heritage 2nd Jargest tea company in 330 million + servings of
natural with global brand the world with growing our brands consumed
beverages- ownership and interests in other beverages everyday across the world
Tea, coffee, significant brand

water presence in over

40 countries

*At 100% basis
TATA GLOBAL BEVERAGES

a0

$1.4 BN*in Over 3000 Three
revenues employees marketing
worldwide and sales
regions
across the
globe

-
iy CF viondisgan
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8 emerging technologies enhancing #wux!

Al/
automaition

Tech
transforming
Entertatnment
and Media

Access, not
ownershap

Internet Big
of data/data
Things analytics

sowurce pwc outivok 2017-2021 via @mikeqgquindazzi
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W g 7 Download on the B, CETTON
Product'Iry-On Looks

Get inspired by and try looks created by

Instantly try on eye, lip and cheek makeup.
Sephora experts.

TRY THE WEB VERSION » TRY THE WEB VERSION »

EEIORY X

CUSTOMIZE
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App Exclusives

Learn more about features exclusive to the

app.

LEARN MORE »

NO-MAKEUP LOOK

Start with a clean, moisturized
face, then apply a tinted
maisturizer or sheer foundation.

- ProTi
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RGBKOD B in © f &

Menubak Food App Mobilya AR Son Savas

RGBKOD | AR VR
Artirllmis Gergeklik ve Sanal Gergeklik Nedir?

ARTTIRILMIS GERGEKLIK NEDIR|| SANAL GERCEKLIK NEDIR [|ARTTIRILMIS GERCEKLIKTE ROI NEDIR|[SANAL GERCEKLIKTE ROI NEDIR




From: Supplier of content/service

To: Consumer of content/service

Consumer or citizen

Business (organisation)

Government

Consumer-to-consumer (C2C)

Business-to-consumer (B2C) »

Government-to-consumer (G2C)

E * eBay Transactional: Amazon * National government transactional:
Zg * Peer-to-peer (Skype) » Relationship-building: BP Tax — HM Revenue & Customs
= * Blogs and communities * Brand-building: Unilever * National government information
5 * Product recommendations * Media owner — News Corp * * Local government information
§ » Social network (Bebo, Comparison intermediary: * Local government services
% Facebook Google+) Kelkoo, Pricerunner
@

Consumer-to-business (C2B) Business-to-business (B2B) Government-to-business (B2B)

‘e | *Priceline » Transactional: Euroffice * Government services and
7 .g » Consumer-feedback, » Relationship-building: BP transactions: tax
2 E communities or campaigns * Media owned: Emap business * Legal regulations
g E productions
m ph » B2B marketplaces: EC21
=) * Social network (Linked-In,
Plaxo)

g Consumer-to-government (C2G) | Business-to-government (B2G) Government-to-government (G2G)

» Feedback to government * Feedback to government * Inter-government services
E through pressure group or businesses and non- governmental | + Exchange of information
% individual sites organisations
@

Figure 1.6 Summary and examples of transaction alternatives between businesses,
consumers and governmental organisations
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VKnternet kull anécéseéeé

V Guvenilir internet sunucusu (b2c web sitesi)

V Odeme:Kr e di -kUadart, rdopil 6deme, banka

transferi veya teslimatta nakit 6deme gibi 6deme

yontemleri

VTes!|l I mat : fréen megkterinin ey
al ma n okt aup pomtateslinpedilné&lidir (Dijital

créeénlerde dojrudan online mgt
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B2B Epazaryer!

Cok sayéalaegwésat ecvenbéank kkaat €l ének e | ¢
hizmetlerle desteklenen dinamik ve merkezi bir pazaryeri
sayesinde i1 | et i Wiumdiee malvear & é&ymp mal ar

s aj | &yuwmiara r abdgesistemidir.



B2b pazaryerleriy a p eéticarin k | egdre K u
Kekidareéef |l andéer el abi |l 1r

1.! £ ®eY | OTH Weyhfe (Matchmaking)
2. Onlinekataloglar

3.{ | (THYI (RIELYNIE f | WaRidagi® o
4.1 celP NI RAUDEiON)

5. Ters! celP NI HR&Merse Auction)
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ARAKTI RMA KAYNAKLA

1. TUIKcBilgiToplumuT &G F GA & 0A 1t SNR
2. ETicaretBilgiPlatformu(https://www.eticaret.qov.tr/)
3. Bankalat NJKartMerkezi(BKM)

4. Euromonitorg Internet Retailing in Turkey

5. Statista

6. TUBISAD(rkiye

7. Deloitte {Turkiyg

8. Webrazz(Turkiye

9. Worldef (Turkiye

10. zeo.orgTurkiyeg



https://www.eticaret.gov.tr/

Y @ eticaretgovir & & % Q! 2 *

ETBIS ve E-Ticaret Bilgi

f Yy in :L?;fyt::;u Lansmani igin ETBIS GiRiS L))

- P-ticaret

“m—Bilqi Platformu E-TICARET AKADEMISI  SITE SORGULA FORUM MEVZUAT ISTATISTIKLER ETKINLIK SSS  e-DANISMAN

E-TICARETBILGI .
PLATFORMU VE ETBIS
KAMUOYUNA TANITILDI

KAYITLI SITE SORGULA

svndication.twima.com...
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Posta ve Hizli Kargo islemleri

Posta ve Hizli Kargo Islemleri
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/¥ S “\  T.C.TICARET BAKANLIGI

' h '/ GUMRUK REHBERI Gorsel Galeri  Video Galeri  Anahtar Kilavuzlar ~ Sozlik  Iletisim

GUMRUK ISLEMLERINDEKI REHBERINIZ

Ticaret Bakanligi tarafindan gelistirilen gumruk rehberi, bireysel ve ticari esyanizin gumruk islemlerinde size yol gosterecek temel ve
kavramsal bilgileri sunar.

Posta ve Hizli Engelli Kisiler VE Nakit ve Ziynet
(argo Rehberi I¢in Arag Esyas! Rehberi

Rehberi

(A

>
=

E

o5

Giimriik mevziiati ve 1ivatilamalariile ilaili temel hilaileri tek hir rehbherde tanlivari iz
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Anasayfa > Raporlar > TUBISAD Raporlar

TUBISAD Raporlar

(¥) Why Invest In Turkish ICT Sector?

| 1iiBiSAD Raporiar

Sektorel Raporfar

@ TUBISAD Bilgi ve iletisim Teknolojileri Sektorii Pazar Verileri Raporlan Sunumlar
(+) TUBISAD E-Ticaret Pazar Bilyiikliigii Raporlari Bilgi Bankast

@ TUBISAD Tiirkiye'nin Dijital Ekonomiye Doniisiimii Raporu

() Deloitte TUBISAD Teknoloji Sektériinde Kadin Raporu °

Siteyi ziyaretiniz sirasinda kisisel verileriniz siteyi kullaniminiz analiz etmek amacryla erezler araaligyla islenmektedir. Daha fazla bilgi icin tubisad.org tr sitesi Aydinlatma Metni'ni okuyabilirsiniz
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Turkiye'de E-Ticaret Pazar Biiytkliigu (milyar 1) sut |UDI
Kategori paylari ve site sayilari
59,9 milyar TL 83,1 milyar TL

Online Yasal
Bahis

%10

6 Site

Online Yasal
Bahis

%9

6 Site

Sadece Online
Perakende

%37

306 Site

Sadece Online
Perakende

0/0 3 5 Tatil ve

288 Site Seyahat

%38

95 Site

Tatil ve
Seyahat

%36

77 Site

Cok Kanalli
Perakende

%17

371 Site

Cok Kanall
Perakende

%18

339 Site

2018 2019 Deloitte.

728 Site 760 Site
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Musterilerin %91'i bir
websitesini, eger hizh

teslimat gin
hizmetler yoksa, alisveris
yapmadan
terkedeceklerdir.

HIZ

47‘y UCRETSIZys.
0 HIZLI
Sadece %47'lik Trend terse donmeye
bir kitle 2- baslad. Bir dnceki sene

giinde %86 ile “iicretsiz”i
teslimat’l “hizli™ya tercih ederken
“HIZLI” simdi bu oran 79'a

olarak diistd.
degerlendiriyor.

454

Misterilerin %45'i
teslimat cok uzun
stirecek diye
sepetiiptal
etmistir.




Free Shipping



ENDISELER

UZUN DAGITIM SURESI * A
YUKSEK DAGITIM MASRAFLARI*
. KARMASIK IADE SUREGLERI *
. DOLANDIRILMA KORKUSU
. GORUNMEYEN MASRAFLAR
. GUMRUK CEKIM ISLEMLERI *
. GARANTI, ODEME SURECI, YASAL KONULAR VS..
" 7. EMIN OLUNAMAYAN DAGITIM SURECLERI *
9. BILINMEYEN URUN KALITESI
10. PROBLEMLI DURUMLARLA ILGILi BELIRSIZLIK
12. DIL PROBLEMLERI
11. ODEME BILGILERININ KOTUYE KULLANIML..
13. BiLGI GUVENLIGI ILE ILGILI ENDISELER
14. LOKAL TEDARIK NEDENIYLE TALEP OLMAMASI

42%
0

N o0 o1l oo AN+

10% 20% 30% 40% 50% 60%




Preferred payment methods of online shoppers
worldwide as of March 2017

Share of online shoppers
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0%

Credit cards 42%
Electronic payment (PayPal if available) 39%
Debit cards : : 28%
Cash on delivery 23%
Bank transfers 20%
Gift cards or vouchers 15%
Mobile payment : : 14%
Cryptocurrencies (Bitcoin) 3%2

Other 3%
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GOALS &

P OBJECTIVES ® e
Define your goals and objectives. ‘?.(.
- I What do you want to achieve from .-‘

Digital Marketing?

' = hM! F!-'ASrfm;'-;f IDENTIFY YOUR
e what all works well for your M
campaigns. Pian for improvement. CuUsTO ERS
Do proper research to find out

Revise your sirategy if needed!

your customers and audience

} =

IDENTIEY YOUR
COMPETITORS

Perform research to find out your
competitors. Figure out what's their
strategy towards digital presence?

P\
O

DECIDE THE ROLE
Assign the role and decide who
will be responsible for which
tasks. Skill set is the key factor.

E-MAIL MARKETING

e Grow your contact fist
e Compose great emails
o Create a schedule
feasure the above. See what works,

ep doing bedtsr. if something isa't
working, plan an akemative approach

.

DIGITAL MARKETING
STRATEGY

MOBILE MARKETING

e Define the goals

e Choose right platforms

Measure the above. See whal works, keep
doing better, If something n't workang

plan an zltemative approach

&5 2 =

4
CONTENT MARKETING @ m SEO & SEM
& Perform Keyword Research

Blogging, infographics, Press Releases, SEO - On Page and Off Page
Forums, Articles, videos, Podcasting., SOCIAL MEDIA = Paid Seatcthds 29
e Select appropriate channel

Webinars, Documents, Linkedin & Guest > i b o : Paid Search Advertisement
Blogg[ng - tan and opilimize your social content Pay Per Click (PPC)

Measure the above. See what works, kesp
doing better. I something isnt working, plan

an aiernabive approach

Measute the above. See what works. keep a
doing befter. If something isnt wosking. pian aa deing better. i something isn't working. plan
aZernatrve approach an allemative approach.
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- Adwords
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Dijitalé | & Py O-Pf RighkiRfizyhetleri
- -Blog

- SEO

- PR

Influencer
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YELLOW

OPTIMISTIC AND YOUTHFUL
OFTEN USED TO GRAB
ATTENTION OF WINDOW
SHOPPERS

) ORANGE

> AGGRESSIVE
CREATES A CALL TO ACTION:
SUBSCRIBE, BUY, OR SELL

sy

© RED € BLUE &) GREEN
ENERGY > CREATES THE SENSATION OF > ASSOCIATED WITH WEALTH
INCREASES HEART RATE TRUST AND SECURITY THE EASIEST COLOR FOR THE
CREATES URGENCY OFTEN SEEN WITH BANKS AND EYES TO PROCESS
OFTEN SEEN IN CLEARANCE BUSINESSES USED IN STORES TO RELAX
SALES

& PINK © BLACK © PURPLE
ROMANTIC AND FEMININE POWERFUL AND SLEEK > USED TO SOOTHE AND CALM
USED TO MARKET PRODUCTS USED TO MARKET LUXURY OFTEN SEEN IN BEAUTY OR

TO WOMEN AND YOUNG GIRLS PRODUCTS ANTI-AGING PRODUCTS
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AFTLFC IS ERELY CHESCESTORE, ITLEAIMLINE COlOoO D CRrl ITLE e
croeakameanee. . (COLORS ACROSS THE
Consumers are acutely aware of spfretfer Gr 2O B O A R D

e Dycerecd aaredd Fogo color rmeally cornmect.

Color is tihe first chirzg a consurmenr will

motios shout o logs. — T O ACHIEVE

T COSTS FoOuUr COMmMPany mnext to nothing to choose =

S i e s ween s THE HIGHEST IMPACT.

COSE LIOEER CORIEFFCEILEN Ere EFre Toreg yrawe.

VWHICH COLORS ARE COMPANIES USING MOST 7

>0 337

287

o lacic

o
srayscale.
A study of the world's top

100 brands (determined
by hbrarnd value) analy=ed
each brand’™s logo and
fournd the Follorwmrirg.

13

DOMN"T FEATURE TELE
COMPATY INATVIE AT AT.T..

CONSUMER REACTIONS

HOW DO PEOPIL.E RESPOND TO DIFFERENT COLORS?

Exwraryr o r elicits a different res 11 huirmaar - i £ the followerin,

I~NDUSTRY

Crolors can essentially be divided into two different categories: warmm and cold.

AFarmm colors are associated with enersy: cold colors are rmore about calmmness

and security:
Red evolves a passionate and visceral response. [t is a color
that increases your heart rate, malkes you bhreathe morne
rapidly, and activates the pituaitary gland.

SO LA O D E PO P U LA T OUESTIONABRLE WNE O P ULAR
il b O R O R

- Aggressive

- ERToTas ® = |™ 22

- Proswrocatiuve

- Attentiom-— @
Srablbing '

Purple is a sophisticated yet mysterious color.
The richness of this color tips its hat to the
royalty and elegance found deep within was.

CH O LA R OO D O P U LA R OUEST L NAR LE WP O B0 a5 B
- Rowralty O OB O

. Nostalgin @ & 22 &‘-’
==

@D -

- PSSt Ty
- Spdrituality

Blue is argualbly the most popular choice for a hramd
color. Blue is thought to put people at ease as it is
reminiscent of the sky and ocean.
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Archive.org
1- Alexa.com

2- Similarweb
3- Ahref

4- Semrush
5- BuzzSmo

6- Spyfu






Cs

Content
strategy

Ar

Article

Event

Gm

Game

To

Tool

Print

E-learning

The Periodic Table of Content Marketing &=

An overview of the key elements of content marketing

10
Sh Strategy Platform
Slideshow

ﬁ Format Metrics
Vi Content Type Goals
Visualisation

12 18 il 25 30
Pr Ho Re Qu Ti
Press ‘How-to' Reviews Question- Timesaving
release based based

13 19 22 26 31
Wb Iv As Rs Lb
Webinar Interviews Ask the Resources Linkbait

experts
14 20 23 27 32

Ap Qz Ex Pd Fu

App Quizzes Experiments Productivity Fun
15 24 28 33
Eb De Gl Da
Ebook Definitions Glossaries Data
16 2 34
So Ga Mm
Social Galleries Mindmaps
17
Em
Email
107 108 109
Fu Sx Sg
Funny Sexy Shocking
120 121 122
Sq Se Ce
Search Search Copy
queries optimisation editing

Sharing Triggers
Checklist
35 40 45

Bp

Best practice

36

Hi
Hivemind-
based

a7

Te

Templates

Pc

Product-
based

39

Fr

Frameworks

110

Mv

Moving

123

Fm

Formatting

Co

Compilations

4

Event-based

42

Bg
Beginner's
Quides

43

Sv

Surveys

44

Tm

Testimonials

m

Un

Unbelievable

124

Hd

Headline
optimisation

Ca

Case study

48

Re

Research

47

Inspiration

48

An

Analysis

49

Dm

Demos

112

Cv

Controversial

125

Tv

Tone of
voice

A seven-step guide to success

1. Take some time to define a strategy.

2. Figure out the formats you plan on using.

3. Think about the content types that will appeal to your
audience. Do your research. Brainstorm ideas. Create.
4. Share your content across the key content
distribution / social platforms.

5. Track the key metrics, and map these to your goals.
6. Be aware of the main sharing triggers. Be sure to
work the emotions.

7. Always double check your work.

50 55 59 63
St De We Bl
Stats Debates Website Blogs
51 56 60 64
Tr Cm Tw Fa
Trends Competitions ~ Twitter Facebook
52 57 61 85
Op Ch Yo Vm
Qpinion Checklists YouTube Vimeo
53 58 62 66
Fi Gf Re |Ig
Fiction Gifs Reddit Imgur
54 67
Nj Hn
Newsjacking Hacker
News
113 114 115 116
Co Ig Rd Zg
Cool llluminating Random Zeitgeist
126 127 128 129
Gd Pe Do Fc
Brand Plain Device Fact-
guidelines English optimisation checking

Page views

69

New leads

70

Brand
metrics

"

Of

Offline
media

72
Li
Linkedin
73

Gp

Google+

74

Vn

Vine

75

Ps

Partner
sites

17

Aw

Cute

130

Cd

Credit
sources

~
&

Uv

Unique
visitors

77

Do

Downloads

78

Rp
Reputation
metrics.

79
Mi
Microsite
80

Pi

Pinterest

81

Fo

Forums

82

Sl

Slideshare

83

Ad

Advertising

118

Up

Uplifiting

131

Ct

Calls to
action

B4

Nv

New visitors.

Cl

Cost per
lead

Pm

PR metrics
87

Am

Acquisition
metrics.

Instagram

Tu

Tumblr

FI

Flickr

119

Di

Disgusting

132

Fd

Invite
feedback

91 9
Br Tf
Bounce rate Traffic

92 100
Kp Le
Key pages Leads

93 101
Dg Br
Demographic ~ Branding
metrics

94 102
Rm Sa
Retention Sales
metrics

95 103
S¢ S
Search Search
metrics

9% 104
Nm Me
New Members
members

a7 105
Sm Sh
Social Shares.
metrics

98 106
Eg En
Engagement Engagement
metrics

Devised & designed by
Chris Lake (Blakey).

You may share it around,
embed it on your website,
print it out or tear it up, with
appropniate credit.

Copyright Econsultancy Ltd.
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AGoogle Trends

AAlexa

ASimilarweb

ASemrush

AGoogle Adwords-Keyword Planner
AKeywordtool.io

ASoovle.com
AUbersuggest
ABenzer sitelerinsourcec ode 61 ar é
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1- Hosting/Glvenlika k a man aaska@lr gul aP mal édeéer

2-Sitet asanawsmdlma? édeér

3-Si p dciniurédn sepetine maksimumkac trinat él abi? mektedir

4- TUm drdnleriniz vergiye tabi mi? Vergiler ve kargo dcreti tGriint u t aeakléniya mu?

5- Hangi illere ve Ulkelere s atyéakp ac aR s éné z

6- Kul | dkmm& caémahdngi 6demetiplerinik ul | annal édér

7- Uye olurken ve satin al ér Eaht e k akralrékpgmi kontrolleri y ap may é
pl anl éy?o0r sunuz

8- Urtin ekleme n a sod Ima P (8tdkéam veya XML entegrasyon)

O- Yasal s °© z | e sizinehukuksal statiiniize gore nasleur gul af (ugdlikeeé r
mesafelis a tsékz | e Xk me s i

10- Hangi 6deme a | t y akpwell laa @l mal edér

11-Ka dlee J i peasadirleri/Kargoi Kk | e mbd sod ima? éd ér

12- S a tseakn r hzmdilerin kurgusun a sy@alp €1 mal éder

13-Sitea - €| mandekmnu | | sestiga @t € d ma y 8 mysonuz?

14- Sitea- €| d egrelandrsan k ay najbeinegpr d¢r ¢ lae eisleiyatdrhing i
mi?

15- Back-up pl anl| gar @® A z &€ | diglgiinasonra sitede y o | wrafikten ciddi bir

y aVv a K vegawévenlika y a r | gt @ryprdoldem sézkonusu olursaney apacaks én



¢S1TEtAFTAZ 5SESNI mySN
Belirlemek

ABirincisoru: C A NJY | 7/ PNddFyNedenY N 6 ( SsBoel SINB S Y I
Kendiniziz y t lyeXifie oyup, a 0 Sbiyfam benimle cel { WP1© éPFR\IiIP Y |
Nedenleri ne 2 dzNRJI(yEK KRNO NY S a ABU NfadByA gha |
al & ¥ KPPl RPbEEHIGRiIndeved N2 6 N NI |{SAfAtYIAM IRG

AT 1 AsprQ ZaAN O U Shédirh Gikderimi neden | £ Y I { Nedef® NK
rakiplerdenR S @ébéndenl f YI t PK

AUguncu soru. Web sitemden, R A €o8-Iki¢ ve off-line kanallardan
a | Usietinded dzy R dxE60AYR Y | enkel@dire | NJP



YWffIyPéP YSN] ST A O6ANI 650
AnaSayfa9 U1 Af A N} Yl N} OP :
FyflF 0GPt RPEPSE oFaAirld @S yS
AYF GSI2NXE EAUXSYSSNAY S | N

yd

oFaAld 8SNISOUGANRYA @S aP
AUrin Bilgisi! ceP | NS )\YfSNI 1 Saa
NNNYyft SNAY Fyfl 0Pt PN 0A A
Aa NGO UGS NI lexu@é@mxé)\v bS Y

o

At IAEA 12ydz I NRI Af SGAOGA
MPlTPO6 ©OS 1IFéePli (12fléf PEP



E-KHRACAT VEYA MKKRO KHRAC/



4TEAS BlackSez

CROSS BORDER
: Promating T a the Engine of Growh COOPERATION
sk oo B . for the Black Sea Basin Area

EUROPEAN UNION
E-K h r aKc-aBarular

* e Kk

1. Ul us | as atyéakp émyusunuz?

N

Anasayfada gonderi seceneklerini belirterek u | u s | asraatyéaqs €€ ] é n &
vurguluyor musunuz?

Express teslimat s e - e rsunjlyor musunuz?
Gonderi Ucretleriniz makul mu?

DTP gbnderis e - e rsumijilyor musunuz?
Kolay iade s e - e rsunijlyor musunuz?
Websitenizde coklu dil s e - e n evarim®i z

Para birimid °© n ¢ K @yguiuyor musunuz?

© © N o O b~ W

Yerel 6deme secenekleri sunuyor musunuz?

10. Websitenizde teslimat bildirimlerinden bahsediyor musunuz?
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ANoter tasdikli vekaletname gerekmez
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DUTIES & TAXES PAID

DTP servisi, teslim tlkesindeki gimrik vergilerive d i | yasal
Ucretlerin a | §eriree gondericiye (ya da onay v e r 18.ibik tarafa)
y ans ét é Buwxaeskéigbadesiciolarak m¢ Kt erhermie y e
dahil fiyat ile s a ty@prna K a n s @mpaolursunuz.



DE MINIMIS RULE

C @ Notsecure | goborderlinx.com/tax-and-duty-de-minimis/ & Q W i - e

Borderlinx is excited to announce that we've joined Webinterpret. Our 2 technologies combined will deliver a truly wholesome international ecommerce solution. Please contact our Sales team for any questions.

¢
ebinterpret

Read more here.

Tax and Duty De Minimis per country

f several goods are consolidated into one shipment, the value of the whole shipment will be assessed for duty, and multiple shipments received on the same day may also be assessed as a single shipment. If
the country or area for your customers isn't shown here, please visit the World Customs Organization site for details.

i

" Countries marked *-" do not have a de minimis value. The entire purchase valle is eligible for duty and/or tax assessment
" Countries marked “n/a" are duty-free destinations. Mo duties and/or taxes are collectad

In local currency

Currency Duty De Minimis Tax De Minimis

Andorra EUR = _
Argentina ARS - -
Australia AUD 1,000 1,000
Austria EUR 150 22
Azerbaijan UsD - -
Bahamas usD - -
Bahrain BHD 300 300
Bangladesh ush - -
Belgium EUR 150 22
Bolivia usD - -
Bosnia and Herzegovina usD = =

Dmmil oni



ULUSLARARASIE-PAZARYERLETF

1- Amazon
2- Ebay

3- Etsy

4- Artfire



C & shopify.com/online ® % ] Ql g X o

Ishopify Startv  Sellv  Marketv  Manage v Pricing Learnv  Login Start free trial

Shopify Online store | Overview Features Examples Themes

SHOPIFY ONLINE STORE

Everything you need
to sell online

Selling online with your own ecommerce website
has never been easier, faster, or more scalable.
Impress your customers with a beautiful store.

Enter your email address Start free trial
y entering your email, you m

Home Buddies™




@ etsy.com/search?q=simit Q& % Q, g »

Special offers
FREE shipping
On sale

Personalizable (Monogram,
engravings, etc)

Ready to ship in

A

X Ehininj XN XN

1 husiness day Turkish Simit, 4 pieces ISTANBUL PRINT Simit Seller Istanbu... ISTANBUL CANVAS, Simit Seller Prin...
1-3 business days Ad by Gourmeturca Ad by ClareCaulfield Ad by ClareCaulfield Ad by ClareCaulfield
Fkkkok (320) *kkkk (470) Yk kkk (470) *kkkk (470)
Price (TL) 70.16 TL  FREE shipping 171289 TL 1,318.46 TL 1,045.68 TL
o Any price Only 1available and it's in 2 people's carts Only 1 available and it's in 1 person's cart
Custom

low to High )

Color
Green

Red

Yellow

Shop location b A
O Anywhere Turkish Simit, 4 pieces Simit Turkish Bagel by Gillltioglu

Assorted Classic Baklava , 12 pieces ...
Gourmeturca GulluogluTurkey Anatolianflavors Gourmeturca

Europe *kkkk (320) *hkkk (6) Kkk ok (13) *dk ko (320)

Turkey 7016 TL  FREE shipping 102.76 TL FREE shipping 63.08 TL FREE shipping 141.04 TL FREE shipping

Custom

Enter location >

Item type
0 Allitems

Handmade

\lintane






KGEKOBK GELKKkKM DESTEK P

B
MALAT SANAYKNDE DKJKTALLTE
PROJE TEKLKF C¢AJRI LARI

KO
n K

KOBK & brejgs mnabi keecke&il Ek| ar E
2020-01 veya 2020.-02 proje teklif - a Kr Ely ad BtrEignd a L vwa pE| ab.it b &k a&ks d mEygdnapkoje k 0 n u icirdenkse
coklusecimy ap El ab.i | ecektir

=

.Ne&N{ #SNAYAYy 'yIFftAGA] I yidSYtSNIS TotSyvySar o
2 TYFELG {FylFI@8AYRS bSayStSNAY TyadSNYySiaa

3 TYFELFG {FylFl@8AYRS 9YyRNaAGNRAESE w2020 ¢S{ly2f22AftS
4 TYFEFG {FyFr@AyRS 1'{PftP {Syal NI ¢S{iy2f22Af SNR

5 LI e& %w%S{leél 5FeltP {A0SNICATA1&St ' {PEttP CIoN
6 T YI $ahayindeSiberGuvenlik

7 TYFELG {FylL@AYyRS I {PttP @S 9ayS| had2Ylaez2y {Aa

8 T YI $ahayinde NIi P SdrcekikPSanalGerceklikreknolojileri

https://www.kosgeb.qgov.tr/site/tr/genel/detay/7511/kobigekobi
gelisimdestekprogrami



https://www.kosgeb.gov.tr/site/tr/genel/detay/7511/kobigel-kobi-gelisim-destek-programi

DestekZ2 NJ: Ugtliimitler vecel RS

Destek?2 N& B Q (ilorRaNdRerinddrhesaplanacak S & &"S & A § dz
geriodemesizdestekve™s T ntdndnat | | NDg@Hitodean
destekolarakddenir Geribdemesiadestekve geriddemelidestek

birlikte ddenir.

ProjeTeklif4 | € NIPRI®P| XBY Bk Y $0¢.000¢ [ Ka&d&rgeri
6demesiz 700.000¢ [ ka&d&rgeri 6demeli(teminat veyaKGHefaleti
1 ' NDbokrfakRi&fdtoplam 1.000.000¢ [ (kad&rdestek
verilebilecektir

.+ 0 GBdeNHBX f YYFRGA P S erh@ariiBir hakR 2 € dzZNXY I & | O
. 0 O JHROBGEBNINI To®lileRdny' S € S NI KnfeRexindly S
gorepuanlanacakepuana P NJ f lg¥rebatgeX M1 I Yy | NP
dahilinde desteklenmesmumkinolana | e PoRI 6] @dzNXz
desteklenecektir



KCARE BAKANLI

APazara Gi r iDijitakeFaaliyetlerin Desteklenmesi
APazar Ar ak t éveazar&Gi r i K
APazara Gi rHelgeleri

AYur t Bigm, &MarkaveTanébDeé&st e] |

J |

D


https://ticaret.gov.tr/destekler/ihracat-destekleri/pazara-giriste-dijital-faaliyetlerin-desteklenmesi
https://ticaret.gov.tr/destekler/ihracat-destekleri/teblig-bazinda-destek-mevzuati/2011-1-sayili-pazar-arastirmasi-ve-pazara-giris-destegi-hakkinda-teblig
https://ticaret.gov.tr/destekler/ihracat-destekleri/teblig-bazinda-destek-mevzuati/2014-8-sayili-pazara-giris-belgelerinin-desteklenmesine-iliskin-karar

Pazara Gi1 r IDxitakeFaaliyetlerin
Desteklenmesi (Karar S a y £2857/3)

E-ticaret sitelerine bireysel Gyelkd e st e ] |

Madde 4 (1): k1 r k e gehedgede dizenlenen Kk ar thhiaveé
Bakanl eanaylarean e-ticaret sitelerine Uyeliklerine 1 | 1 K k
giderler % 60 o r a n &eaedtiaaret sitesib a K  red80WK L Oy e
kadar desteklenir. Bu tutar, her takvimy éb &8k éeégda FE+Y
UFE)/2o0r an egmncbtbenlr

(2) k1 r k,ebirinciefr & k r beeldtieen destekten en fazla Uc e-
ticaret sitesi icin ve e-ticaret sitesi b a K éenafazla ki y é |

suresince yararlanabilir.

K



Ty 27/07/2020

T.C. Ticaret Bakanhg
Ihracat Genel Miidiirliiil

2573 sayili “Pazara Giriste Dijital Faaliyetlerin Desteklenmesi Hakkinda Karar” Kapsaminda

ONAY VERILEN E-TICARET SITELERI (2020)

Site Adi Sektor Merkez  Faaliyet Isletici / Temsilci (T) Onay Tarihi

. : E-Glober Dijital Ticaret ve Yatinm A.S. (T)
1 | Alibaba.com Genel Cin 1999 Anvato Telekominikasyon A.S. (T) 23.06.2020
2 | ChemOrbis.com Plastik-Kimya Tlrkiye 2000 | ChemOrbis Elektronik Pazaryeri A.S. 23.06.2020
3 | SteelOrbis.com Demir-Celik Tlrkiye 2002 | SteelOrbis Elektronik Pazaryeri A.S. 23.06.2020

4 | TradeAtlas.com Genel Tlrkiye 2009 |Ticaretatlasi Bilgi Sistemleri San. Tic. Ltd. Sti. 23.06.2020
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Yurtdéekeée Pazar Ar akterr

Senal ve/veya Ticari f adedteklenie t

VUI akK é&m, Ar a -
Konaklama ( kK1 K I b a
desteklenir.

VPr oj e b ak ém0ao $aestelk variirl a

VBi r Kienkeftazelpx i 2 kkeitki- al ékanl
ortakl aré) araktérmacé ol ar ak

VBir takvilm yelréndx, e p desteklenirar
VAyné pazara yel gdiebiern fazl a 2

VBir projede, cojraf.i K onumu
en fazla 3 tlke bulunabilir.

Kiral ama (49g¢
K € n agidgrlern% 70Qlo r
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AYurt d € pazar ar a K t égezmsiais én az 2 (iki), yolculuk
(Terkigedi@lenr Ki o ® 0 yherig en fazla 10 (on)
gunliuk k é s daesteklenir. Burada bahsi gecen en az 2 (iki)
gunlik stre en az 2 (ki) gn ar akt grama |
zor unl ulfadg ederu 10 (on) gqunluk sure ar akt é
y a p éulkey@v a rtailminden sonraki ginden itibaren b a K.l a

AGo r ¢ kynmaep € | nxaeyhainrglee ri lxu lel augak, tram
gemi, otobUs bilet bedelleridestekk apsdm&@ éndadeéer

AYurt d é pazar ar a K t ésiresmeEey ° r ¢ kynaep € | ma
ulkeye gidilmesi durumunda konaklama ve u | a kbédalleri
desteklenmez.

AU- uk |l paré-ne k| & wtpiafirakrsunalan b i nkiaxr t |
onem arz etmektedir.




Desteklenmeyecek Faaliyetler

APazar araktérmasénén ama-1 an
AGrup seyahati veya resmi ve/
yabanceée ¢l kel ere y°neli k ol al

konferans vb. organizasyonlar

AAynée ¢l kede ve tarihler

de dy¢ :
Ki rketler bu destekten yarar|l

67
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5

MADDE 7(1) 2011/13 | & B ® P8Ané&i rhaddesidzeé | NIPA/NJliI8Xid &MNNI A € A
1 dzNXHzt dadurt R 'H\Id?@fy@lk@azaraﬁ A NAtgileriileeylemLdt | v I NPY PY
2 f dzo O dzNHzEYlt @PeY $ 4 A

a) A NJ Sﬁ‘[ fdANNER SUzd If & RIRIEKOY lilke, & dzNI REP S RIS R ENBYS (i
markaz R | r@pbriara(malive hukukiraporlardahil) A £ Agaérlary

b)YutRP o B )@ RIS S\ ANA fISRIY fydndNidlareko A NJ S A (dBIMR S35 § P WIR
malive hukukiR I Yy P 0 WizmétierimgA t Agaérlary

5 A NJich#b0AND 6 A NANAZAiGEz867532 NP y R ¥ R Erffd?§200.000 ABD
52t | Kddanddsteklenir

(2) Bumaddeninlincit P 1 NJappéngliPly'LJa | &P i B KPNIT yJ2 NEESINRJIR Y
NeSoHSE ﬁ\zxfy\RHSwfﬁundasozkonusu@ SNR G| om ongyfoyNnda
belirtilensurel I NJF. H-y1R | yidnSINRED A &t | Y Igarekrheki&l@Sbzkonusu

S NR 0aAl YEAL yI destektenfaydalanand A NIA S DM yNAN X £ Aa@difizivyf dzf d
Olup,. I IS}/M\P\Pélyonrellk%@hanglblrekucretdestek“[ I LA YPYRI
RSESNI SYRANARE YS&@SOSTUANI
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(1) K| e¢eknplojiye sahip ve teknoloji transferi s aj | ay a
yut dékéenpndnanl eakir keal @ mgonedk mali ve
hukuki d a n € Kk miazmétlérike | | | giderdemk 1 r k igim |
%75 or aneéevedyée | 508.600 ABD Dol arkadara
desteklenir.

(2) K| ¢eknplojiye sahip ve teknoloji transferi s aj | ay a
yurt d € K éyndral keikn Kkeall é@mé& md &4 akneéi fag n
giderlerinin Tark L i r a&iasé kredilerde 5 p u a ndévjz
kredileri ve do6vize endeksli kredilerde 2 p u a rioplam
3.000.000 ABD Do | a kaglar @esteklenir.
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FIRST QUALITY CERTIFICATION

SERTIFIKA

Bu Sertifika,
GUNERLER OTOMOTIV .
SANAYI VE TICARET LIMITED SIRKETI
Alemdag Caddesi No: 193 Umraniye / Istanbul / Tiirkiye

kurulusunun,

YENI VE iKINCI EL MOTORLU ARAGLARIN PAZARLAMA VE SATISI.
SATIS SONRASI BAKIM VE ONARIM HIZMETLERI

EA 29

kapsaminda,

1SO 9001:2008

Kalite Yonetim Sistemi standardimn sartlanna uyan bir yonetim
sisterni kurdugunu ve uyguladigim onaylamak iizere verilmistir.

ilk Verilis Tarihi; 29.04.2009
Verilig Tarihi  : 29.04.2009
Yenileme Tarihi: 28,04.2010
Bitis Tarihi  : 28.04,2012
Sertifika No  : 01.09.0513,5414

EC-Declaration of Conformity

C€

Imalatg: / Manufacturer
BARBAROS ELEKTRONIK SAN. Ve TIC. LTD. STI.
Barbaros Bulvari Akdogan Sok No:23/6 Besiktas/Istanbul TURKEY

Tip / Type

17XX Sat-Multiswitch

11 (Mme

EN 61000-3-2
EN 61000-3-3
3 ligi Ulusal j ve
The equipment used in tests are chain to National
Metrology Institute of Turkey and Turkish Sllndam Inmuﬂon
Imalatg: / Manufacturer
Kanllnn - Stamp/Signature
S ARAROS ELEXTROMNK
:E !: BESIKTAS m&: ot
MGhor Ve Tarih Sorumiusu
Seal and Date Person in charge ol tost Head alc-lbnuon Laboratory
A‘ A
01.07.2009 Volkan AYVA
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Kimler Yararlanabilir?

Ti cari ve sénalikifrakadtilyeert
* kit rketlerin ¢gretimini ve
crenlerl e 11 gi Lo al dekl ar é
* Akredite edi Il mi Kk kurum/ Kk
bel ge/ sertifi kayltat/analzi K k1 |
r a p o,nlgilidgilkeye bu raporlai hr acat yapeée
I evsi ki desteklenire y | a
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Bu Tebli1 ] kapsaménda hangi
desteklenir?

BuTebkapsaménda; firmal ar én,

1-Dest ek Kapsaméndaki Bel ge vger Sert
al an belge/sertifika te¢grleri %@ t e
oran&mred&i r keyté ldmfarlee2ns5a0l . 000 ABD Dol a

destek verilir.

2-K¢gresel Tedari k Zi nci rKihrYaectakti-nélliak
k¢r esel firmal ar 1 1 e yeni t eda
amacéyla olukturul an yeni bir dest
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t TN DANRO . Sf3SfSNR 5SaiGSE

5S40S] «aid {PYyPNX
Destek Turl Destek Konusu 5SauS] |[hNI yP
6! .5 52f I NP
t T kNI DANARG . &t adaal PN FANRGYS FNFYly 0S03S, @ASay | spyl | Pt
sertifikalar
Test / Analiz Raporu Raporlar 50% 250.000
¢FNPY ''yIEEATA ¢FNPY ! yFf[AT f SNR
ANJ SGf SNRAY (T NNBaSt FRANNEEFNII
GSRFNR] oA AfAPLTAAA 1 dZNXIf L NPYP
albeftlerOorl YFEKARSGOASIM
LIN2E2St SNRA {FLBEIYPYRIFT
aal TAYSSE 91ALYIYS 52yLYyPY
I £t PYP
b), dzNIi 5DegoP h FA & A A 7 0 “
Kiiresel Tedarik Zinciri Yetkinlik Projesl + NDF YF £ F NJP 50% t N2 81300000(')0' EOAS ! ¢ P!
c, TPt PY 1 fPYP R
d9eEAlAYZ 5FYyPoYLYf Pl @S
aNOUGUSNR %A@l NBGf SNA
e)Sertifikasyon, Test/Analiz,
« NNy 52&NHz I Y| | FNOFY[Jltl NP
desteklenir.




EK 5
DESTEK KAPSAMINDAKI PAZARA GiRiS BELGELERI

A. BELGELER

ACS (Attestation de Conformitte Sanitaire-Saghk Uygunluk Sertifikas1)
ADR SERTIFIKALARI
AD 2000 CODE
AS/EN/JISQ 9100 BELGELERI
BASEC SERTIFIKASI
BRC SERTIFIKAST
CB SERTIFIKASI
CE ISARETI
CEKAL SERTIFIKASI
0. DIN SERISi BELGELER
1. ECE YONETMELIKLERI UYARINCA ALINAN SERTIFIKALAR
12. EC TYPE EXAMINATION SERTIFIKALARI
13. ECOLABEL SERTIFIKASI
14. EMC SERTIFIKASI
15. EN SERISI SERTIFIKALAR
16. ETA (European Technical Approval-Avrupa Teknik Onay)
17. EUROVENT SERTIFIKASI
18. FIBC (Flexible Intermediate Bulk Container) TEST SERTIFIKALARI
19. FM APPROVALS
20. FSSC 22000 SERTIFIKASI
21. GMP (Good Manufacturing Practices) SERTIFIKAST
22. GMP+ FSA (Feed Safety, Assurance) SERTIFIKASI
23. GOST BELGELERI
24. GS (Gepriifte Sicherheit) SERTIFIKASI
25. HACCP SERTIFIKASI
26. HAR BELGESI
27. HELAL BELGESI
28. HITYEN SERTIFIKALARI
29. IFS FOOD SERTIFIKASI
30. ISO 14001, 22000, 27001, 50001 BELGELERI
31. iVi TARIM UYGULAMALARI
32. KEMA KEUR SERTIFIKASI
33. KEYMARK SERTIFIKASI
34. KITEMARK SERTIFIKASI
35. MANUFACTURING APPROVAL OF STEEL FORGING
36. MASTER CERTIFICATE
37. MARINE CERTIFICATE
38. NF (Normes Francaises) ISARETUSERTIFIKASI
39. ORGANIK URUN SERTIFIKALARI
40. Q-MARK SERTIFIKASI

1.
2.
3.
4.
5.
6.
7.
§.
9.
1

1

41. RAL (German Institute for Quality Assurance and Certification)
42. RTN (ROSTEKHNADZOR)

43. GUMRUK BIRLIGI SERTIFIKASI (Rusya, Kazakistan, Belarus)
44, SASO (Sandi Arabian Standards Organization) SERTIFIKALARI
45. SOLAR CERTIFICATE

46. SOLAR KEYMARK

47. STANDARDSMARK

48. TEKNIK REGLAMENT SERTIFIKALARI

49. TOXPROOF SERTIFIKASI

50. TSI (Technical Specifications For Interoperability) SERTIFIKALARI
51. TYPE APPROVAL SERTIFIKALARI

52. TYPE TEST SERTIFIKALARI

53. UKRSEPRO SERTIFIKASI

54. UYGUNLUK SERTIFIKALARI (Certificate Of Conformity)

55. VDE SERTIFIKASI

56. WRAS (Water Regulations Advisory Scheme) SERTIFIKASI

57. WATERMARK SERTIFIKASI

58. YANGIN SERTIFIKALARI

B. KURUM/KURULUS BELGELERI
i) Uygulama Usul ve Esaslar1 Genelgesi’nin 4. ddesinin b) fikrasinin i) ve ii) bentlerinde
tammh Akreditasyon Kuruluslan tarafindan akredite edilmis/yetkilendirilmis ve 2014/8
sayih Karar ile Uygulama Usul ve Esaslar1 Genelgesi'nde yer alan sartlan tasiyan iiyan
asagidaki kurumlarmm verecegi uluslararasi nitelikte, diger iilke pazarlarma girisi girisi
saglayan belgeler desteklenir.

. AENOR (Asociacion Espaiiola de Normalizaciéon Certificacién)
. AFNOR(Association Francaise de Normalisation)

AGA (The Australian Gas Association)

ANVISA (Brazilian National Health Surveillance Agency)

APT (American Petrolenm Institute)

AQSIQ (General Administration of Quality Superyision, Inspection and Quarantine)
ASME (American Society of Mechanical Engineers)

. BASEC (British Approyals Service for Cables)

BGIA IBerufsgenossenschaftlldles Institut fiir Arbeitsschutz)
CERTIF (Portekiz Sertifikasyon Orgiitii)

- €QC (China Quality, Certification Centre)

. CSTB (Centre Scientifique et Technique du Bitiment)

.DHI Hargerite Institut)

14. DVGW (Deutscher Verein Des Gas Und Wasserfaches

15. EASA (European Aviation Safety Agency)

16. EPA (Environmental Protection Agency)

17. EPAL (European Pallet Association)

18. ESMA (Emirates Authority for Standardization Metrology)
19. EUCEB (European Certification Board For Mineral Wool Products)
20. FAA-L (Federal Ayiation Administration)

21. FDA (Food and Drug Administration)

22. FSEC (Florida Solar Energy Center)

23. 18I (Indian Standards Institute)

24. KEBS (Kenya Bureau of Standards)

25. LGA (Landesgewerbeanstalt Bayern)

S

=
WS
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Bel gel endi r maarakleasgrhartamalar é
desteklenmektedir?

- Miracaat ve dokiiman inceleme,

- Belgelendirme tetkik,

-KI'k yéela ait belge kull aném

-Bel ge veya sertifi kayl a I
Ucretleri

-Kayeéet ¢cret.

Test/anali z raporl areée 1 -1n;

- Test/analiz Ucretleri

t 1 m neékman.
rl e st k k a

T o
w x
& -
3
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| . da K
e r de 2
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Bakvur uKMWMemaciat -e Birl 1 kI
Bakvur u Bedrgesiall em tari hi

Dest ek Or anBelgevel/veyaanahzr é :
bakéna % 50 or anr®000a ve
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A Bf ir r menrdagla25f a rbkimi&in destek verilebilir.

A p o tseakt(raoktgage) yontemiyle s a taél né hiramter icin 6deme
taksiti (anapara 6demesi)buTe b k a p s a mikérangidari olarak

dejerlendirilir

A Y udrétana sanayiye orijinal parca Ureten/tedarik edenk i r ket | e
depo gideri ve depolama hizmeti destek k a p s a mé.(Peb@id &d | &
250.000 $)



Bu Tebli ] kapsaménda hangi har cam

AYurt dékénda afalsgn dkeiproi, mimai iarz a(
showroom,reyon),
Kira giderleri

B-Yurt déké tanétéem giderl er.i

C-Yurtdéeké marka tescil giderl eri
desteklenir.

12.12.20146ten sonr a;

Yukar édakil ere 1|l aveten;

D- Turkiye Ticaret Merkezlerinink i r a, tanéteém ve | S

yél s¢reyle desteklenir.
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Bakvur uKiMreacat -é& Birl i1 kl er
Bakvur uOdémetadhinden itibaren 6 ay

Destek; Oetainelr KIrketler 1 -1mn
En fazla ka- yurt déR5% Dbirim

Destek Stiresher bir ¢l ke 1 -1 n en f &
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B-Tanétém Faaliyetlerinin Destek

r keetKlkeorn KU ri g li u kylrtadrééxnganebk olarak
r - ek | goed vie y i k6 & regspomsarluk yurt d @ k é

K |

g - e ! )
birimlerinin internets ay f a$ e ka s aArek@mp anaql ar é
y ab adildelga z é r firmanknaétka l,logo me®laet | yon
ve t a n analgemeleri elektronik ortamdat a n &sitelerme

verllenreklamglderlerldesteklemr
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B-Tanétéem Faaliyetlerinin De
Bu Tebli ] kapsaménda dest ek
K | K et '

r |l er 1 n;

yurt d é K ébgnedr a e k | rekiam,it rainlé a/eepararlama
iIderlert % 60 o r a n eerhér dir Ulke icin y é | en BaMa
50000ABD D o | akadardesteklentr

Bu Tebl k@psamda&estldenen y ur t dogimié
bulunmayan ancak yurt ici ve t a n éyt a&pm dikgde
marka tescilbelgesinesahipk i r ket [ er i n

reklam,t a n @ep@zarlamagiderleri,% 600 r a nvey & A |
enfazla250000ABD D o | a kadardesteklentr

Destek or an@.122016 1 31122017 ar as €

ger - ek | a@earlericinl0(engpaidnar t ér él| ér
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C-Yurtdékeé Mar ka
Faaliyetlerinin Desteklenmesi

K1 r k e tydrteicii nmarka tescll
belgesine sahip ol du
mar kal gutéd B & Btesdliave
Korunmaés$ € gideriem % 50
or anéeaeyaleh fada 50.000
ABD D o | a rkadar desteklenir.

TURK PATENT ENSTITOSO

0000000000000000000000

Marka Sahibi : KAR-YAP! KA SAA LA
ﬂﬂﬂﬂﬂﬂ TUR'ZM T S S
TURKIYE IYETI
Etiler Mah ok. No:9
ANTALYA
Emtias: : 16,17
ilisiktedir.
Markalarin Korunmasi Hakkinda 556 Sayih Kanun Hiikmiinde
rname; en it ON YIL my
1 edilmistir.
suf BALC!

Enstitii Bagkam a. |
AAAAAAAAAAAA

aaaaaaaaaaaaaaaaaaaaa

TURK PATENT [.] ENSTITUSU

?
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YURTDISI BiRiM, MARKA VE TANITIM DESTEGI

Destek Kalemi

Birim Kira

Ticari:40-Sinai:50

Destek Limiti

75.0005-120.000 /
birim bagina yillik

Siire/Adet

4yl [ ilke

Firma bagina 25 birim

Faydalanici

Sirketler/
Isbirligi Kuruluglar

Tanitim  Faaliyetleri (gorsel ve vyazl

tanitim,  sponsorluk, web sitesi 0 :gggggilulke, i - !?‘iur.ketler/
tasarimi, reklam panolan, katalog, i Ishirligi Kuruluglar
esantiyon, sunum, konferans) Y

Yurtdisi Marka Tescil 50 50000 / yil Ayl Sirketler

Not 1: Hedef Ulkelere +10% destek

Not 2: Birimlerde Tarkiye'den inrag edilen Tork tranlerinin sergilenmesi gerekmektedir
Not 3: Sirket merkezinin Kalkinmada Oncelikli [llerde (4.5.6 bélge) olmasi durumunda 10 baz puan ilave
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